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ALGORITHMIC HUMOR:

WHEN Al LEARNS TO MAKE US LAUGH

I you've scrolled through Instagram, TikTok, or

Twitter

EDITORIAL

today, chances are you laughed at
something that looked effortless: a meme, a snappy
caption, or a perfectly timed tweet. But behind that
augh, there's a growing possibility that data — not

just creativity — had a hand in making the punchline

and. Welcome to the world of algorithmic humor,
where artificial intelligence meets comedy in the

digital age.

Laughter, it turns out, can be engineered. Instead of
throwing jokes out into the void and hoping
something goes viral, brands are increasingly using
Al to study what actually makes people giggle,
share, and tag their friends. Think of it as humor with
a built-in algorithm: a fusion of analytics and
storytelling that ensures jokes don't just entertain,

out spread.

HOW Al FINDS THE FUNNY

So how exactly does Al write a joke? Not by sitting
down with a sense of wit, but by scanning patterns
across millions of posts. Here's what the process

looks like:

 Meme Analysis: Al sifts through trending memes to
oredict what's about to explode online, giving
brands a chance to ride the wave early.

» Caption Optimization: Hundreds of punchlines can
be tested in seconds, with Al picking the ones most

ikely to stick.
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» Sentiment Tracking: Machines can ensure the
humor lands positively, avoiding the kind of
missteps that turn comedy into controversy.

» Predictive Sharing: Al forecasts which posts have
the best chances of spreading across platforms.
You've probably seen the end results without
realizing it. Viral Twitter threads, cheeky Reels, or
TikTok skits that seem oddly “in tune” with your

humor? Many are boosted by algorithmic insights

that quietly shape timing, format, and delivery.

THE FINE LINE BETWEEN
FUNNY AND FORCED

That said, Al isn't a stand-up comedian. The best
jokes still come from human creativity and cultural
intuition. A meme that works brilliantly for one
community might flop — or even offend — another.
That's why the smartest brands use Al as a co-writer,
not a replacement. They balance data with instinct,
run small-scale tests before going all-in, and above
all, keep things authentic. Because it a joke feels too

engineered, audiences will scroll past it instantly.

By combining the science of data with the art of
comedy, they're able to create moments that travel
further, last longer, and make stronger impressions
— it's about building loyalty. And as long as we keep
sharing, tagging, and laughing, the algorithms will

keep learning.

Because in 2025, humor isn't just a distraction. It's a
currency — and brands are learning to spend it

wisely.
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*Create a 1/7 scale commercialized
figurine of the characters in the
picture, in a realistic style, in a real
nvironment. The figurine is placed

on 2 computer desk. The figurine has
a round transparent acrylic base,
with no text on the base. The
content on the computer screenis a
3D modeling process of this figurine.
Next to the computer screen is a toy
packaging box, designed in a style
reminiscent of high-quality
collectible figures, printed wich

original artwork. The packaging
features two-dimensional flat v
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The internet is buzzing with the "Nano Banana" trend, a playful name for
Google's Gemini 2.5 Flash Image model. This isn't just another viral meme;
it's a powerful glimpse into the future of creative Al and a major leap in

Now we interact with these tools.

*
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WHAT MAKES IT
S0 POWERFUL ?

The "Nano Banana" tool is making waves for

several key reasons:
 Unprecedented  Accessibility Unlike
traditional 3D design, this free and
user-friendly tool lets anyone, regardless of
technical skill, create professional-grade
visuals in minutes. This has fueled its rapid
spread, with millions of images already
generated.
» Subject

challenge has been maintaining a subject's

Consistency: A common Al
ikeness across different images. Gemini 2.5
Flash excels at this, allowing users to place a
oerson or pet in vastly different scenarios
their
consistent. This

while core appearance remains

s a game-changer for
content creation.

» [terative Editing: The technology supports
multi-turn editing, meaning you can make
sequential changes to an image. You can
build complex scenes step-by-step, with the
Al remembering and preserving previous

modifications.

THE ROAD AHEAD .

momentTrum
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THE FUTURE OF
DIGITAL MARKETING
AND CONTENT CREATION

Beyond fun personal creations, this technology

has significant implications for businesses:
» Rapid Prototyping: Marketers can quickly test
concepts, create product mockups, and

generate diverse campaign visuals,
drastically reducing time and cost.
 Hyper-Personalized Ads:

featuring products tailored to a user's

Imagine  ads

aesthetic or placing users directly into dream
This
personalization, once a distant dream, is now

vacation scenarios. level of
within reach, promising higher engagement.

* Brand Storytelling: The ability to maintain
subject consistency ensures brand identity
remains intact, whether used for mascots,

ampassadors

virtual influencers, or readl

across all platforms.

CHALLENGES AND CONSIDERATIONS

While impressive, the "Nano Banana" tool still has limitations, and provenance and trust are key.

Google is addressing this by embedding visible and invisible watermarks (SynthlD) to clearly

identity Al-generated content.

Ultimately, the "Nano Banana" trend signals a shift towards effortless digital content creation.

When powerful, intuitive tools are made accessible, the creative possibilities become virtually

limitless.
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WINNING OVER THE
GEN Z AND GEN ALPHA

In today's digital-first world, sustainability eco-friendly choices aren't "optional
isn't just a trend—it's a demand. oerks”" but expectations. They want
Gen Z and Gen Alpha, the two youngest brands that not only sell products but
consumer groups, are growing up in a also stand for the planet.
climate-conscious era. For  them, *
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“Greenfluence” isn't
about looking good; it's
about doing good and
showing it authentically.
In a marketplace where
young consumers dare
vocal, informed, and
quick to call out
inauthenticity,
eco-conscious branding
IS not just a
differentiator—it's
survival.

+
+
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A decade ago, marketing campaigns Welcome to Reelconomy — where
were built around TV spots and long short-form video isn't just

YouTube ads. Fast-forward to 2025, entertainment, it's the engine of
and the average consumer gives digital growth.

brands three seconds before deciding

to scroll away.
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Why Short-Form
Rules Now

Attention spans are
shrinking — Consumers
orefer 15-30 second
snackable videos over long
ads.

Algorithm love -
Instagram Reels, TikTok, and
YouTube Shorts are
olatforms’ favorite content.

FOMO culture -
Quick trends and virdl

audios push brands to move
faster than ever.

Short-form video is
no longer "just for
Gen Z." It's how
everyone consumes
digital media.

4
For brands, the
Reelconomy means
learning how to sell
not in minutes, but in
moments.

\ 4

What Works in
the Reelconomy

Storytelling in seconds -
Hook, emotion, and CTA all
oacked into a tiny format.

Faces > Logos —
Real people on screen drive
trust and relatability.

Native creativity -
Memes, trending audios,
and challenges outperform
oolished studio shoots.

digest

Smart Brand
Plays

Micro-series -
Episodic content keeps
audiences coming back.

Edutainment -
Teaching + entertaining
builds authority without
feeling like an ad.

Collabs with
micro-creators -
Instead of one big
influencer, 10 small voices
create stronger reach and
trust.

= | |
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BRAND BURNQUT
THE NEW UNFOLLOW TRIGGER?

For a decade, digital marketing followed Consumers are tuning out the noise.
one mantra: post more, be seen Algorithms are punishing clutter. And

everywhere, stay on top of mind. Now, ‘“always-on” marketing is no longer a
the tide has shifted. growth hack — it's a brand liability.
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WE'VE ENTERED THE

ERA OF BRAND BURNOUT.

WHAT BRAND BURNOUT LOOKS LIKE

Brand burnout isn't dramatic — it's subtle, but
deadly.

Flat engagement: Likes and shares dip even though
posting frequency rises.

Unfollows & mutes: People stop seeing your content,
not because of algorithms, but because they
choose to.
Comment fatigue: More posts, fewer real
conversations.

Ad blindness: Audiences scroll past even good

creative because they're numb to your brand.

WHY IT'S HAPPENING

Attention scarcity : The average person sees over
6,000 ads per day. Their instinct is to filter, not
consume.

Algorithm evolution: Platforms like Instagram and
TikTok reward watch time, saves, and shares — not
the sheer number of posts. Quality storytelling wins.
Consumer psychology : Today's audience values

authenticity and breathing room. A non-stop sales

oush feels aggressive, not engaging.

THE NEW RULE:
POST LESS, MEAN MORE

The smartest brands of 2025 don't try to be
everywhere, all the time. They focus on rhythm and
resonance.

Intentional Content - Every post must answer: Why
does this matter to my audience? Labels posting
weekly content see higher loyalty than brands that
oost daily.

Power of Pauses — Breaks in posting can reset
audience interest. Apple posts rarely, but every drop
feels like an event. The silence builds anticipation.
Seasonal Waves - Big campaigns feel bigger when

audiences aren't drowned in between.
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STRATEGIES TO BEAT
BRAND BURNOUT

Curate your voice: Instead of 10 daily posts, craft 2 meaningful ones.

Prioritize interaction over output: Reply to DMs, comments, and community
conversations.

Blend formats: Mix memes, carousels, live talks, and unscripted videos to avoid

nonotony.

Humanize often: Employee takeovers, founder updates, or raw customer stories feel
refreshing.

Measure fatigue: Track not just reach, but unfollows, mute rates, and average
watch time.

The world now runs on “Less is More" marketing,.
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OUR VERY FIRST CLIENT Fast forward 5 vears, and they are still
IS STILL OUR CLIENT. with us.

Over time, there may have been
moments of dissatistaction or even
risks of losing them.

But what made them stay was not
friendship, it was the relationship we
built with them as a client.

Of course, the consistent effort and
quality work from my team played o
role, but at the core, it's ftrust,
communication, and genuine care that
kept the bond strong.

When | started Momentum 5 years ago,

it was just me and a small team with big
(=76 14153 Maintaining strong client relationships

is at the heart of any business's
success and it's something we will never
challenge. compromise, neither | nor my team.

Finding our first client was a real

One day, | was talking to my friend who
is a partner of Al Falah Optics Qatar, » €
sharing my plans and vision. Out of \
nowhere, he said:

“ng)MNI @R6M)

First client 6
@6 0M ER)IBH6I6S”
(I'll be your first client).
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| was shocked, but at that
moment, | knew this was my
chance to kickstart the M
journey. That conversation s
marked the beginning of A e
something meaningful.
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