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AI Videos vs. Original Content:
Who’s Really Winning the Spotlight ?

AI videos are everywhere right now. Need a 

product demo, explainer, or even a fake 

podcast clip? There’s a tool that can churn it 

out in minutes. The results are smooth, 

scalable, and almost scarily realistic.

But here’s the thing—while AI can copy tone, 

lighting, and even facial expressions, it still 

struggles with one thing: being real.

Audiences know the di�erence. AI-generated 

content might grab attention, but it rarely 

holds it. What sticks? A shaky vlog with 

personality. A tutorial with a human voice 

cracking halfway through. A story that feels 

like someone actually lived it.

That emotional 

c o n n e c t i o n — h u m o r , 

vulnerability, messiness—is 

something AI can’t 

manufacture. And it’s why 

original content still holds 

the edge in a sea of 

perfectly generated noise.

Even platforms are catching 

on. YouTube recently 

announced a policy shift: 

creators who publish original 

content will be prioritized for 

ad revenue. Reused or 

duplicated content—even if remixed with 

AI—won’t cut it anymore. It’s a clear message: 

the platform wants real people, not recycled 

pixels.

So while AI might be great for ideas or polish, 

it’s not a replacement for the creator. If you’re 

making content, this is your edge:

 • Show your process, not just the result.

 • Share your thoughts, not just trends.

 • Build community, not just clicks.

AI may be the loudest new player in the room, 

but it’s original voices that keep the lights on.

Authenticity isn’t just a buzzword 

anymore—it’s the algorithm.



MOMENTUM DIGEST
publishing
India : 
Center Building
Kozhikode Bypass
Thondayad, Kozhikode 
+91 9946 127 111  |  +91 9946 128 111

Doha - Qatar
Markaz Almana, 1st Floor
Najma, Doha - Qatar
+974 3365 8111  |  +974 3356 8111
sales@momentummedia.qa

Chief Editor 
Saif Valanchery

Editor 
Hadia Hussain
Sneha Mohanan

Production Director 
Shamla Abdulla

Design & Layout 
Rameez Shuhsad

Creative team
Galiya Sherin MC
Suhana Abdul Nazeer
Rashik Rahman
Noona Nazar
Abhinand AS
Rifana Sherin
Nihad
Shanil
Nadha Naseem
Asif Hussain
Shazni
Junaid AP
Fayroos
Lubna
Rahul A
Sumayya

04
06

03 EDITORIAL digest

08

Social Search Is
the New Google

Why Smaller Online
Communities Are
Having a Big Moment

Digital Wellness Is
Redefining What Good
Marketing Looks Like



04 FEATURE digest

Gen Z Has Entered the Chat
Google used to be the front door to the internet. Now ?

For Gen Z, it’s TikTok.

Social Search Is
the New Google
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When they want to find something—a 
recipe, a weekend plan, advice on skincare, 
even how to fix a phone glitch—they’re not 
typing it into a search engine. They’re 
watching someone explain it in under a 
minute on Instagram Reels or YouTube 
Shorts.

Why? Because it’s faster, more visual, and, 
frankly, more human. There’s a level of trust 
that comes with hearing it from a creator 
who’s “been there, tried that,” instead of 
scrolling through faceless web pages.

Search is no longer about reading—it’s 
about watching.

And that shift is forcing brands and 
creators to rethink everything about how 
they show up online. Static blog posts and 
traditional SEO still have their place, but 

they’re not enough. If you want to reach 
the people who are actually looking, you 
need to be where the search is 
happening—right there in the feed.

That means:
Writing captions that sound like things 
someone would actually type into a search 
bar (think “how to dress for hot weather” 
instead of “summer style vibes”)
Adding clear in-video text for the scanners 
and multitaskers
Using hashtags not just to ride trends but 
to label content in a way that’s                                                                              
searchable
Making your video thumbnail—the very first 
frame—something that stops the scroll

Search has gone social, and the people 
leading the way don’t want perfect—they 
want helpful, fast, and real.



06 FEATURE digest

Why Smaller
Online Communities

Are Having a Big Moment



Not long ago, everyone was chasing the 
biggest audience possible. More followers, 
more reach, more noise.

But in 2025, the magic is happening in the 
small corners of the internet.

Private WhatsApp groups. Niche Discord 
channels. Instagram Broadcast lists with 
just a few hundred people. These places 
might not make headlines, but they’re 
where some of the strongest brand 
connections are being built.

Why? Because people are craving more 
direct, more meaningful interactions. No 
algorithms. No flu�. Just real conversations 
with people and brands they actually care 
about.

And for businesses, these small groups are 
gold. You get to share updates without 
competing with thousands of other voices. 
You get instant feedback, higher response 
rates, and a loyal audience that actually 
listens.

These communities are working especially 
well for:
Creators running paid or invite-only groups 
for fans or coaching clients
Local shops that want to stay in touch with 
their top customers
Ecommerce brands launching new 
products quietly to their most loyal 
followers
Tech or SaaS companies building mini 
support and feedback hubs

It’s not about shouting to everyone 
anymore. It’s about speaking clearly to the 
people who are already listening.
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Digital Wellness Is Redefining
What Good Marketing Looks Like

Scroll. Tap. Like. Swipe. Repeat.
We’re all doing it—and most of us are tired of it.
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Digital burnout is real. And in 2025, more 
people are actively choosing to unplug, 
mute, unfollow, and ignore the noise. So 
what does that mean for brands? The ones 
that are thriving aren’t the ones shouting 
louder. They’re the ones slowing down.

This quieter, more thoughtful approach is 
known as digital wellness marketing. It’s not 
a trend—it’s a response to how people 
actually feel. Instead of chasing clicks, it 
focuses on connection. It’s about being 
present in someone’s feed in a way that 
doesn’t overwhelm them.

Here’s what that looks like in practice:
Sending one well-written email a week 
instead of flooding inboxes

Designing visuals that are calm, clean, and 
easy on the eyes
Skipping the “act now or miss out” pressure 
and letting people make choices on their 
own time
Talking about values—mental health, 
boundaries, transparency—not just 
products

Consumers, especially Gen Z, are 
responding. They’re choosing brands that 
feel better to interact with. Brands that 
make space instead of noise.

So maybe the best strategy right now isn’t 
more content. It’s better content. And more 
importantly—content that knows when to 
pause.
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