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In today’s fast-paced digital landscape, the 

Internet of Things (IoT) is quietly reshaping the 

way we live, work, and interact. By linking 

everyday objects—from smartwatches and 

home appliances to industrial machinery and 

transport systems—to the internet, IoT 

enables seamless communication, instant 

data sharing, and intelligent decision-making 

without human intervention. Imagine a home 

that adjusts the lights and temperature 

before you arrive, a car that predicts 

maintenance needs before a breakdown, or a 

factory that fine-tunes itself for peak 

e�ciency. This is no longer science fiction but 

a daily reality driven by IoT.

At the heart of IoT are smart devices 

embedded with sensors that measure factors 

such as temperature, humidity, movement, 

and location. These devices transmit data 

over the internet to cloud platforms where it is 

analyzed in real time, producing instant 

insights that power automation and 

optimization. The true strength of IoT lies in its 

ability to act as a bridge between multiple 

advanced technologies—artificial 

intelligence, machine learning, big data 

analytics, cloud computing, and soon, the 

ultra-fast, low-latency power of 5G networks. 

Together, they form an intelligent ecosystem 

capable of transforming entire cities, 

revolutionizing healthcare, enabling 

autonomous vehicles, and bringing precision 

to industries such as agriculture and 

manufacturing.

As connectivity improves, blockchain 

integration promises stronger security, 

enhanced privacy, and decentralized data 

control, addressing some of the key 

challenges that IoT faces today. While 

concerns over security, privacy, 

interoperability, and scalability remain, the 

opportunities it presents are immense. From 

economic growth and environmental 

monitoring to smarter infrastructure and 

personalized services, IoT is set to define the 

next chapter of technological progress. We 

are entering a future where technology fades 

into the background yet shapes every aspect 

of daily life—a connected world where the 

Internet of Things weaves itself into the very 

fabric of how we live.

INVISIBLE FORCE

the

�e



MOMENTUM DIGEST
publishing
India : 
Center Building, Kozhikode Bypass
Thondayad, Kozhikode 
+91 9946 127 111  |  +91 9946 128 111

Doha - Qatar
Markaz Almana, 1st Floor
Najma, Doha - Qatar
+974 3365 8111  |  +974 3356 8111
sales@momentummedia.qa

Chief Editor 
Saif Valanchery

Editor 
Hadia Hussain
Sneha Mohanan

Production Director 
Shamla Abdulla

Design & Layout 
Rameez Shuhsad

Creative team
Galiya Sherin MC
Suhana Abdul Nazeer
Rashik Rahman
Noona Nazar
Abhinand AS
Rifana Sherin
Nihad
Shanil
Nadha Naseem
Asif Hussain
Shazni
Junaid AP
Fayroze H K 
Lubna
Rahul A
Sumayya

03 EDITORIAL digest

06 5 Questions Every
Brand Should Ask

08 Moving Brands
Forward

04 future of
digital advertising

09 The "Infinite
Scroll" Brain

11 Is This the End
of Hashtags
on Instagram?



04 FEATURE digest

future of
digital advertising

These are usually pre-made, static ads. They’re shown to groups of people based on general 

targeting (age, gender, location, or browsing history). They can feel intrusive — and that’s why 

ad blockers work against them (they recognize the patterns/scripts and hide them). 

Think of the ads you’re used to:

Banner ads on websites

Pop-ups that show when you load a page

Pre-roll videos before YouTube or streaming content

Social media ads in your feed



Ad blockers once stopped pop-ups and banners 
by targeting known scripts and patterns, but 
AI-generated ads are now slipping through, 
blending seamlessly into content and evading 
detection.

These AI ads aren’t the future — they’re already 
here. The real challenge is ensuring they stay 
helpful, ethical, and trustworthy as they reshape 
digital marketing.

▪  They’re generated in real time based on your       
 behavior, search intent, or even conversations.

▪  They blend into content — like showing up          
 inside a chatbot answer, a voice assistant, or a   
 product recommendation

▪  Instead of being a “banner on the side,” they   
 feel like part of the experience
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AI Ads
AI ads are smarter and more subtle:

THE GAME
HAS CHANGED



Building a loved brand isn't a happy 

accident—it's a deliberate act. It's about 

more than a logo or a product; it's about 

understanding and connecting with 

people. If you want to create a brand that 

truly resonates, ask yourself these 

essential questions. If you can answer 

them with confidence, you're on the right 

track

Every Brand
Should Ask
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5Questions



It's more than just buying your product. People connect 

through shared values, interests, and goals. Find their 

common emotional hook.

Your product can be copied, but your unique brand can't. 

Show people what makes them, and your brand, special.

07 COVER digest

What unites your audience ?

digest Emotions are the heart of your brand. People buy 

based on how they feel. Make sure your emotional message 

is consistent.

What emotions do you evoke ?

Make sure your brand is present everywhere your audience is, 

from your website to social media, creating a clear and 

unified experience.

Do you have enough touchpoints ?

What makes you unique ?

All parts of your brand—from design to customer 

service—should work together seamlessly.

Are you cohesive ?
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Mr. Saifudheen

Moving Brands Forward - Momentum in action
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Have you ever lost an hour to an app after promising yourself "just a minute"? 
It's no accident—it's by design. Today’s AI algorithms do more than just 
recommend content; they learn from your every action. They adapt in real time 
to your scrolling habits, attention span, and emotions, creating an endless, 

personalized stream of content that's hard to put down

The "Infinite Scroll" Brain

09 FEATURE digest



10 FEATURE digest

Brands are now faced with a choice: use AI to exploit attention or to nurture it ?
By building in clear calls to action and prioritizing value over sheer volume, brands 

can create more meaningful engagement

The endless flow of information and 
alerts can lead to burnout.

Digital Fatigue
Decreased Focus: Constant scrolling 
and overstimulation can reduce your 
attention span and memory.

The Downside



Is This the End of
Hashtags on Instagram?

For years, hashtags were the golden 
ticket to more reach — but in 2025, that 
strategy’s losing steam. Instagram’s 
algorithm has leveled up. Thanks to AI, 
the platform now understands what 
your content is about without needing 
#anything. Hashtags aren’t dead — but 
they’re no longer the main event. In 
2025, it’s all about meaningful content 
and intent-driven discovery. Talk to your 
audience. Show value. Keep it real. 
Instagram’s algorithm is watching — 
and it’s smarter than ever

What’s Changed?
Instagram’s new semantic AI can: 
“Read” your image/video content 
Understand your caption’s meaning 
Match it to user interests — no hashtags 
needed

What You Should Do Instead
Write smarter captions — be clear and 
relatable. Use strong visuals — AI picks 
up on themes and moods. Encourage 
engagement — it fuels discovery. Use 
hashtags intentionally, not excessively
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