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The world of SEO is evolving fast, and by 
2025, it’s all about keeping up with the times 
while staying true to your audience. Google’s 
2025 updates demand marketers adapt to 
stay competitive. Read through to  
future-proof your strategy:  

AI-Driven Search: Google’s AI delivers 
hyper-personalized results using natural 
language processing (NLP). Focus on 
answering specific user queries with 
conversational, long-tail keywords and 
structured data to help AI understand your 
content.  

E-E-A-T 2.0: Expertise, Experience, Authority, 
and Trust remain critical, with added 
emphasis on user experience and 
authenticity. Showcase expertise through 
case studies, testimonials, and transparent 
author bios.  

Video and Visual Search: Video content 
dominates, and Google’s visual search 
capabilities have advanced. Optimize videos 
with detailed titles, transcripts, and alt text. 
Prioritize mobile-friendly, short-form video 
content.  

Core Web Vitals: Page experience is 
non-negotiable. Optimize for speed, 
mobile-friendliness, and interactivity. 
Regularly audit performance using tools like 
Google Search Console.  

Zero-Click Searches: Featured snippets and 
“People Also Ask” sections dominate SERPs. 
Structure content with clear, concise 
answers using bullet points, tables, and lists.  

Voice Search: Voice search is now essential. 
Optimize for conversational keywords and 
create FAQ pages. Strengthen local SEO, as 
many voice searches are location-based.  

Sustainability and Ethical SEO: Google 
rewards eco-friendly practices. Use green 
hosting, highlight sustainability e�orts, and 
avoid black-hat tactics.  

Privacy-First SEO: Prioritize user privacy to 
rank higher. Comply with GDPR and CCPA, 
use HTTPS, and provide clear privacy 
policies.  

Local SEO: Hyperlocal targeting is key. 
Optimize Google Business Profiles, gather 
reviews, and create location-specific landing 
pages.  

Algorithm Agility: Google’s real-time 
updates require constant adaptation. 
Monitor trends, track performance, and 
focus on user-centric strategies.  

The future of SEO is about delivering value to 
users above all else. 

Future-proof your
SEO efforts in 2025
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Is Using AI
Good or Bad for SEO ?



Let’s clear the air: Google doesn’t hate AI. In 

fact, they’ve been pretty vocal about it in 

their recent algorithm updates. They’re not 

out to punish AI content in particular.

You can’t expect to publish raw, unedited 

AI-generated content and expect it to rank. 

Why? Because most of the content is 

regurgitated and sounds too robotic.

• Google is focused on quality content, not 
the tool used to create content. In their 
March 2024 core update, they targeted 
low-quality, unhelpful content — whether 
it’s AI-generated or not.

• Remember, Google’s E-E-A-T 
guidelines still apply to this date. 
Experience, Expertise, Authoritativeness, 
and Trustworthiness.Here, AI struggles 
with providing first-hand experience and 
expertise that Google values, so AI fails to 
cater to EEAT guidelines.

That being said, we have seen AI tools that 
can publish content and rank without much 
editing. However, the unsaid truth is that AI 
content seems to work when you’re in a niche 
that is not established and isn’t competitive.

So, is AI good or bad for SEO? It’s not either 
— it’s how you use it. The winning combo is to 
blend AI’s e�ciency with human 
interpretation.

Is Using AI
Good or Bad for SEO ?
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1. KEEP IT SHORT
Short sentences or even a single word can sometimes convey 
more than an entire paragraph. On social media, people are 
scrolling and if they see a post or an Ad with a paragraph of text, 
they’ll just keep scrolling till your content ends and move on.

     Nike’s Instagram ad simply says, 
     “You got this.”  No flu� — just impact.

5. ADD AN ELEMENT OF SURPRISE OR A TWIST
When you listen to a story with a twist in the end, you 
always remember that part even though you forget other 
parts. That unexpected twist sticks in your mind.

      The Snickers ad 
The tagline? “You’re not you when you’re hungry.” 

3. KEEP IT RELEVANT
Just say it instead of a throwing a random, 
unrelated clickbait videos. That’s how you keep 
things relevant.

4. DON’T STATE THE OBVIOUS
Description begins in the writer’s imagination, but should finish 
in the reader’s. It makes the audience connect the dots so 
much better.

      Instead of saying “Rolls Royce comes with an incredibly silent 
engine” David Ogilvy said:“At 60 miles an hour, the loudest 
noise in this new Rolls-Royce comes from the electric clock.”

2. KEEP IT ENTERTAINING
Let’s face it. People get online to seek some entertainment — a 
source of distraction from their mundane routine. And if your ad 
sounds boring — like their work, they’ll just roll their eyes and sigh.

   A Duolingo ad features their green owl mascot dancing           
awkwardly with the text: “These reminders don’t seem to be 
working. We’ll stop sending them for now.



08 COVER digest

The metaverse isn’t sci-fi anymore—it’s the new playground 
for brands and consumers. Think virtual stores, digital fashion, 
and immersive experiences that go way beyond scrolling and 
clicking. Here’s how brands are diving in and making waves:

The Rise of the Metaverse:
Ready to level up ?
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Forget boring product 
catalogs. Brands are building 
virtual stores where you can 
“walk” in, try on digital outfits, 
or test-drive a car in 3D. It’s 
shopping, but way more fun.

The metaverse is turning 
customers into co-creators. 
Brands are hosting virtual 
events, launching interactive 
challenges, and building 
digital communities where 
fans can connect, create, 
and share stories. It’s not just 
about selling—it’s about 
building memories.

Virtual goods are the latest 
status symbols. Think 
limited-edition sneakers, rare 
collectibles, or even digital 
art. Thanks to blockchain, 
these items are unique, 
verifiable, and valuable. 
Brands are cashing in on this 
new economy while making 
fans feel exclusive.

Brands are using 
gamification to keep users 
hooked. From virtual treasure 
hunts to AR-powered games, 
it’s all about making 
interactions fun, rewarding, 
and shareable.

The metaverse isn’t coming 
—it’s here. Brands that 
embrace it are staying 
ahead, while those ignoring it 
risk fading into the 
background. The key? 
Creativity, innovation, and a 
focus on building real 
connections in virtual 
spaces.

The Rise of the Metaverse:
Ready to level up ?

1. Immersive
Shopping

2. From Passive to
Participatory

3. Digital Bling is the
New Flex

4. Gamification
= Engagement Gold

5. The Future is
Already Here



National Sports Day with SPORTEX 2025
Momentum successfully organized an energetic National Sports Day event SPORTEX 2025- 
KIMS Health Medical Centre in association with MARAM, Waseef, Lulu, and Malabar Gold & 
Diamonds, celebrating sports, fitness, and unity. The event has held on 11 Feb, at Barwa 
Madinat.

Qatar Business Excellence Awards 2025 | Season 2
Get ready for an evening of inspiration and recognition as we honor Qatar’s most 
exceptional businesses and leaders who are driving innovation, excellence, and positive 
impact. Following the resounding success of last year’s event, Momentum Media is 
proud to bring back this prestigious celebration after Ramadan. Join us as we shine a 
spotlight on the brightest minds shaping Qatar’s future!


