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The Cookie Crumbles:
a Privacy First World

The digital environment is changing dramatically. The long-standing monitors of online
activity, third-party cookies, are being phased out. For marketers used to targeted
advertising, this provides a problem, but it also offers a chance to develop more genuine

connections with customers.

The Challenge :

Delivering tailored advertisements and
precisely gauging the success of
campaigns become more difficult in
the absence of cookies. To keep their
online presence, MENA businesses
need to adjust.

Strategies for success:

Take control of your data : Obtain direct
consumer information via means of
surveys, feedback forms, and loyalty
programs.

Make engaging content :
Offer worthwhile and captivating
experiences that cultivate sincere
relationships.

The Possibility :

This change enables companies to
build audience trust and give priority to
first-party data. Businesses can obtain
important insights while protecting
client privacy by gathering data in an
ethical and transparent manner.

Embrace technology that
protect privacy :

Use tools that evaluate data without
jeopardizing the privacy of users. The
future without cookies necessitates a
change in mindset. Businesses in the
MENA region may not only survive but
also prosper in this changing digital
environment by placing a high priority
on client interactions and data privacy
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Do you let

Social Media
take control ?

Social media isn't just a place to connect with

friends - it's a powerful force that shapes how
we see the world. Ever wonder why you mostly
see posts that agree with your views? That's the
algorithm at work, creating a "filter bubble" that

reinforces your existing beliefs.

Social media platforms are C
memsionpim,ts

designed to keep you scrolling,

often prioritizing e
attention-grabbing content over
quality or accuracy. And those

picture-perfect feeds? They can

make us feel bad about ourselves
and pressure us to present an idealized version

of our lives.

Even worse, algorithms can accidentally spread
misinformation, leading to confusion and

division.

So what can we do?

Be a mindful wuser! Seek out diverse
perspectives, fact-check before you share, and
remember to take breaks from the screen.
Social media should improve our lives, not take

over them, after all.



05 | FEATURE | "..."‘"ld‘ia.e.:,il’

Look Good Online,
Win More

In today's world, it's not enough to just have a great store. You need to shine
online too! Think of your website and social media as your digital storefront.
Make them visually appealing and easy to use.

Here's how :

Use high-quality Keep your branding Make sure your Connect with

images and videos. consistent across  website is easy to find. customers
all platforms. (Hint: Use SEO!) on social media.

Pro Tip : Offer special deals that work both online and in your store to get people
excited about your brand everywhere!
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Navigating
Digital Marketing
and Growth Hacking

In today’'s digital age, businesses face the challenge of adapting their customer
acquisition and brand-building strategies. The focus has shifted from merely acquiring

customers to enhancing retention and satisfaction throughout the customer journey.
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Digital Marketing
Growth _I;Igéking .
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The G.RO.W.S. process—Gather Ideas, Rank Ideas, Outline Experiments, Work, Study
Data—guides growth hackers in seeking solutions throughout the customer journey.

In summary, while both digital marketing and growth hacking share similar goals, their
methodologies differ. Businesses are increasingly integrating both strategies to optimize
customer acquisition, engagement, and growth.
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SENTIMENT
ANALYSIS :

A Key Tool for
Social Media
Management

Sentiment analysis, or opinion

mining, involves using natural
language processing (NLP) and
machine learning to identify
the emotional tone in
text—whether it's positive,
negative, or neutral. This
process is crucial for social
media monitoring, market
research, and brand reputation
mManagement, helping
businesses understand public
opinion on various topics.
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Key trends emerging
In sentiment analysis as
~ we approach
October 2024 include:

Enhanced Accuracy:

Integration of advanced machine learning
and NLP techniques is leading to
improved accuracy in sentiment
classification.

Real-Time Insights :

Social media management firms are
increasingly incorporating sentiment
analysis to monitor public sentiment,
allowing for proactive reputation
management.

Multilingual Capabilities :

As businesses go global, there's a growing
need for tools that can analyze sentiment
in multiple languages.

Overall, staying updated on these trends
is vital for social media managers to craft
effective strategies that respond to public
sentiment in real time.
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